Miami, FL

Taiwan Inbound Trade Mission September 26", 2016

Taiwan, with its population of 23 million people, has a thriving democracy, market economy and export market,
especially for U.S. firms. Taiwan was the seventh largest market for U.S. food and agricultural products in 2014. Taiwan
was also ranked as the U.S.’s 10th largest trading partner in goods, and the 14th-largest U.S. export market overall

On this mission, SUSTA will provide an opportunity for Southern U.S. suppliers to meet one-on-one with key retail and
food service buyers from Taiwan. Eligible MySUSTA companies can log into your account to register online.

Booth Fees:
Registration Deadline: September 1%, 2016
No refunds for cancellation after September 1%, 2016.

One-on-one meeting at America’s Food &

25.
Beverage Show 225.00

Product Description (suitable products but not limited to):
Fresh Fruit & Vegetables ® Processed Products @ Meat ® Poultry & Seafood e Healthy & Organic Products e
Beverages/Juices ® Snack Foods @ Sauces @ Breakfast Cereals

Industry Focus: Food Service Products, Natural/Health, Organic, Produce, Retail Products, Seafood

Activity Managers:

Cathy Xuefang Ma Whitney Lett
Int'l Trade Specialist Marketing Specialist IlI
North Carolina Department of Agriculture &  Florida Department of Agriculture and
Consumer Services Consumer Services
t. (919) 707-3132 t. (850) 617-7333
Southern U.S. Trade Association 504-568-5986
701 Poydras Street, Suite 3845 Www.susta.org

New Orleans, Louisiana 70139 susta@susta.org



https://www.susta.org/event/detail/06F2A2ED-0537-4739-B38C-FE3F7F0F2B7C/search/

